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Individual SMEs

mindset

Weak Digitalisation

Connected
destination mindset

Strong Digitalisation

Traditional operators E-business E-commerce Smart tourism

Traditional business practices, low  Digitalisation improves internal Grawing interconnectivity, SMEs buy into sman destination

levels of digitalisation focused on operations, engage more incorporates diverse vision, high level of innovation, real
time connections, new/innovative

products, business madels,
connections into global value chains

internal operations and creating effectively via digital marketing, = intermediaries, innovation across
value for tourists online stores supply chains, B2B, B2C, C2C
transactions

< The journey towards digitalisation >
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1) 2030 Digital Compass

SKILLS

GOVERNMENT INFRASTRUCTURES

BUSINESS

o
B8
R

Skills Digital transformation of businesses

ICT Specialists: 20 million + gender convergence Tech up-take: 75% of EU companies using

Basic Digital Skills: min 80% of population Cloud/Al/Big Data
Innovators: grow scale-ups & finance to double EU
Unicorns
Late adopters: more than 90% of SMEs reach at least
a basic level of digital intensity

9 3]

Secure and sustainable digital Digitalisation of public services
infrastructures Key Public Services: 100% online

Connectivity: Gigabit for everyone e-Health: 100% of citizens have access to medical
Cutting edge Semiconductors: double EU share in records online

global production Digital Identity: 100% of citizens have access to digital
Data - Edge & Cloud: 10,000 climate-neutral highly D

secure edge nodes
Computing: first computer with quantum acceleration
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< ZhaMA Ul M2 87l skl 20k >
=0FH M5 A
AER HAES FHH, "} AlSEA 2 229 ok Ay =
(Food and Berverage) iEeT m ese ve E e
=g S, FAHYE] UM 2 SREMH AEIEY S Zeket (e}
(Accommondation) SEfO| =4
X2 AH[A
HEXE MBS ey, ofaial, Jhols S
(food and berverage)
=5l 0l o=
SEE L 7S DY A, AONE, ML, SA| BT GHS Zae TR
(Commercialization and S
distribution) = e
28 oA Mu|A 23, Al SR, AlRFIE U2 2 X2 A, =Eot
(Financial services) ZAA 2 N, EH3 Me|A 2N £
MHE Md|A U AM. M Mu[A ) =EF 3 AR 22|, 2 ME, 22/l
(Information services) AMU[A 2 AUX[(AEIEY =8
25 MdlA A S& F FHE, opo|32 ZHE(E/(Fe S22 £Ecke
(Transportation services) | &8 0|S%=CH. Alskt HEFZF TA| 71 0|5, BIA| X S
HelX MH|A HARUE| & 2lo|Z=AERY, F= M, 2f32/ofjo[M F 2K
(Complementary services) | &5, &AH 0], AZX O[HIE I J|E}F A& 2 MH|A
ZX : Digital Futures Programme for Tourism SMEs in Europe| UNTWO(2023)
olgi3t IF A FATIYEY YAYE A ofel 9} o] F 6HAIE &
& 3R dAHolmr, EURO-EMOTUR Projectgls o5& FAE I Qo
w #a)(2023.108 715) 1541 24 (Open Call)o] A= gt

% EURO-EMOTUR Project ®AOIE

https://euroe

motur.eu

< S U, MY =AT|Y C|X|e M3t 2} (The journey) >
Take Digital Access to Digitalized
Diagnostic Tool Digital Tools SME
Call for SMEs Choose of the Specialized
Digital Path Trainings
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Emoturgl= ©ol= 4173338 (Neuroscience)
7 I3 (Tourism)S FAS MEZL o]z,

ol= 4174 e, wA" B AFH =7 (S
AEEG), Aglea ue 24 714 gl
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< EURO-EMOTUR #l& >

2 ot A o rr oX

EURO-EMOTURE F8dddollA FRA=GD Fa71de AAE A3t A
< S Z2ae(e]9dyl) COSME(Competitiveness of Small and
Medium-Sized Enterprises)*& &3l Zgl=lo] 4= v},

x 2014~2020E 71X sHe| | W S47|9 ™Y A5t Zza#Mo| FREAS

0, #X= EISMEA(European Innovation Council and SMEs Executive Agency,
A

TR s H SV dd 7ol = FAEHL U

S35 #JFAAY Fokd F4aTIge dA" Ak AF A3 Ades 98
‘EURO-EMOTUR Project'E #3jslar glom o]F £3k EURO-EMOTUR
AL ofele] F 6719 7T g FAF o Qrt. 1 FolAE kA In}
2~ o azk 7hyelol gz (Universidad de Las Palmas de Gran
Canaria, ULPGC)9 AF&(TIDES-EMOTUR lab)ollA ZZslo] ZZ A

% FAs3 9,

@ ULPGC - TIDES(Universidad de Las Palmas de Gran Canaria - The

University Institute of Sustainable Tourism and Economic Development, 2fA
ZopA o] a2k 2o} oSt Y SOiS X|& 7=st 2k 2 Ax| JHe cish odA )

@ Turismo de Gran Canaria(22t FfLtz|o} 2HHA)

3 NECSTour(Network of European Regions for Competitive and

Sustainable Tourism, 282 2Un x|% 7Ksst LS st K x| HEYD)

e

@ ETOA(European Tourism Association, & oz #3|)
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® CISET(Centro Internazionale di Studi sullEconomia Turistica, 2z
AXE M A7 AHIE)

(6) Haaga-Helia(Haaga-Helia University of Applied Sciences, &t7}-&

2|ot SSotstoisti)

EURO-EMOTUR ZEAEE HAd A%e 5o 45 B3 449 2=
e 5 Qe 13, 234 g3 O T3S B 2% FLo199 A
2

93 W HA3E FAdE AL Fo 3 440 e
o Hug z4elm, OALNE Edl TS AR AALS A2
Aoz AAWE gk, o] TeAEL Tzusld sdel tld Sue DAL
o) 471309 UAR R Eolw whr] W Moz Azkel KPI(aA
AT AE)E oA B

EURO-EMOTUR ZEZAES AF H&& AsHEE, oF 150149 7|7 &<t
Z 100709 8 & #34s F4714 = e

% A9 F92 450,000 %, gAIE ALE & = FAH FH4 10,000
20|k, ZEAEE I/ BEHE 5% F4aUdEd %
(Application) -) 37} Assessment) -) AA 8 ZA3} wtx AUF A4
(Review & Awarding) -) #H7}ol| w}2 7]gd¥ &|& 32 (Active Receipt

of Programme Benefits) 28 Z&=t},

AL A B34 A= EU 3¥= == COSME ZEa# #o] 7} £37
M Woll Aoz Af= wHeolvt dgd=m | 53 A |

A olleF Aulz wl B oA, el W A4S B SuAA FhE 2
B =4 gyl GubAd, AR d AAE AGEddey Fdew AREt,
Ta7IgeE AT GAY TES Y T EY B iRz E FH
= T8 AR 1 7|5 ot
oY 7= xlgl 4 JEE AN EE &
=35
S o o|ot m = = oF © =
(Medium—sized) 2504 ofgt 5,0002F ®Z 0|5t | 4,300%F 72 Ofst
A 5]
SA 10 o|gt 2002+ 7= 0|35} 2002+ 72 o5}
(Micro) < = = ° = °
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Al 71520239 109) 2 43S AHEw F4LVE W F
3 %(2023. 6.27. ~ 2023.10.16./ 13] 7|zt AR e
] A~

LB
AE A5sla gom, 2dl 119 99 44 A% 22

J

P A A4 NFES 2% 195 ARAS B 2 UL FYe]
— ALA FAYLA ETOA, CISET, ULPGC ¥ Haaga-Helia® 7+7+9
WEA 293 AR AR B BY AR} 199 GA” D 2§

5 A" AL T LvlAske] A, HAD A

’ L VU — D]
= 53 24, 714 —%Oé% e YAY EF & 5 E 10719 Hrt 71Fl
el AePiel, Aoz A& 100/M9 F47g0] AARE, Hrp Al
|

o] AAA7} Ae}, HE s Wi Aoz A4H
APE W ALFE vk9H A 2GS B vkeH G2 AFHE, 2 7)o
o AFE veAE Agstel W A Ae AG A AT
A A3Ash Alokstol o]F FAed Hl. sl Hu AH AY Fl
10,000§4-20]AT, BF A% ALFS 3,000 ~ 5,00042 FE2 o=
e},

N rlo —h

d

AR 711 AA 447 ZY-EEG 9 A B4 5 w2uAl" 7]
v A&ste] HA"E A (S4B, vlH e, AXl, &4 mHo] F)oll gt
AR ZAA(Audit), IFAe] AAA S F7HE &3 A" A3 54,
AAA] dAE E74 8 AlsdAet ZrF g Z1sdolA A Hadt /‘}%}
= AR = e 719 dA dAY A3 kel vldell tidk rlel =kl
3 A Al 23 UEd HuA Ay, TaTIE 33 ATt 4 2
i ZH= AYE % I9%F A3 AL 59 dYg s Herh

A59 79 mR o 9T ARS EFdok s, A3 FeA(IAL
A% AEA Alckel Awalol sl Ak Avls BEolA Qe v A

kel A AL Aeslok ek, waF AUNFY ARG Hx Yol A
e thE BHoz Ay wi PO ol feAt FEY & gla, AR
0 Au w Aeol del A9 ANE Aok s, AUF A5 PR
Ha JTA 9 AF ZAS ATelel AU v g FHHA APAS FF
o sh SO Hd 9T AL FEete] AUFL AL, AP ZEAED
FAY 5 9ot



EURO-EMOTUR Z2A|E% #3444 $47952 otejol £ g ol
7 oz el 9

V FEAYEC] HAR AuAlel AWT £ g ARe AR A

Vo3 wkastd Ad s Aleerl 1% AARw V1€ 74

o
r.l
o
rO
Y

VvV O AEE 3 AEI Avls, vl=ys BEle] &b At
VvV a7 VE FEQAl- G AF4E W BF FAHRANES QA FE-
97 StEV4e B dAA £ 5

o, 2siele] gt ol tlAR A3k A

O Digital Espana 2026

COVID-192 QIsh b3 el 3ol HAY ARE FEEE 7p43t A
I A 2=4Ql BR= v olzidt HyAY o] 7|9 7
=24 7, Aslel Ax] A|xEle] obH el QPHAl Foll o
MY x| Ao g, A, A, FH, A%, MUY o 2,
7HA S8l AR E v AAAAH o2 FHS A HIRE A2 o3

=y

4 =
Faspeb Al aAQl A" ARs 24 -r]‘* 7]”}"%4 A=k aF
I AAo] Hoslrta HArksio], o] F FAE| A £Hd ARE= 202049
79 79 YAE Al Z2AAES E2Xsr7] Y3 Digital Espana
202575 R olo w3t Z3Y Ity A gl wigke] HlolE i
¥t "Digital Espana 202675 2022y 7] W3, o|9} = ofAl
thel 7F opAlh FAH BAEE FREAL Q).

o] ZEAE= olel] I7F} Fo] 37 Fok(Y=

N Agow FAEo Qivt. A=zt 8 7E Foke AF AdZEA, 5G, Aol
W HQE dloly A 8 dF Aol £FEH, A foke ¥E 2999 d

A O

[e]
AE, Jlgle] YA}, G4 Dux ou §4, @4 AY5e] A% s



Infraestructuras
y Tecnologia

Economia Personas

Eje 1. Canectividad Eje 5. Transformacion digital Eje 9. Competencias
del Sector Pablico Digitales
Eje 2. Impulso a la
tecnologia 5G Eje 6. T|c|||‘Tr=r'r'r'|E|Ci-:i1|'| digital Eje 10. Derechos Digitales
y

Eje 3. Ciberseguridad "‘r”F*rE“'J"T'“"'”E' digital

Eje 4. Economia del dato Eje 7. Espana, hub audiovisual

2 Inteligencia Arificial 2 ;
Eje 8. Transformacitn digital
sectorial y sostenible

< Digital Espana olFlct Digital Espana 2026 (2022) >

Digital Espana 2026 W] &34 tA® A2 3= 4 & A
Hel, 2992 33 B8 HARS 9 A& vheA A2 2 A

-

O\l

el W WA 222 Bl ek

17 (hyperconnected)? T334S X} Zeulkg
t & FIPHAE sk dlell o] F23 TVlee sk, ¥ T
Al gl g E 2 3 2 9 G FHA Y AMUEE

S0 ot B o
:oé

ol2dt HA DAY A, AvtE JF VEHA P AT AEE E
= Miehs As 53E e #FAE AT dA HE A¥(Digital

Transformation Plan for Tourist Destinations)e] FX1%2 do]Ao]|t},

TAA F3 AddEe AEEd, B 3 AgAtEe] #FAT CA " v
o2 AsHel & 7l WAeE A3 AZE F dve B FYFo
T4 Zlo|n, ol MEF T EF49 HXFYU ML 7hssA & A
oltt, FAld|, £HQ1e] BRE #F AH AYE T ool Hgk g F
=9 B4 AHEE AFE F Jv #F BH AEH(SIT, Tourism
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= SXE v 3, fFHE ALSE A" 548 ZE3le] ==
off Fele] 1R dd P A, TF Lokl we HAR £FAE
LE 228 Miste AR 329 odF ol

g Akske] 7139l SEGITTUR(Sociedad
Mercantil Estatal para la Gestion de la Innovacion y las Tecnologias
Turisticas)e 3¢ #3F 4 4 FX& @93t o o= 2#9Ql
H3 A W, 3 FEANES 3R 29 8 g, AntE 35} E3% 3%

A
e $)7 g REGCIGF AU, A% Asela B

[-‘J

, Je HEE Tg
24 299 e %) EF ddEH. o5 AR 5 =A ol#el
ol £ 57 "Hulz AW = gom YAE A3t I 5 FE A
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Digital promotion Digital Smart Tourism Internationalisation SDGS &
transformation Destination sustainability

O "A"Y ZE 2 A (Digital Promotion)
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2k HAF el i olr), o] Eaf A AA vhekst oA wEslE B
AEe] B4 kel whal g AEI Au|2e] AlEdrt Ths Al 7] o
Holt}. SEGITTURE Mz% £glol Zz2rnd Agde Z9AS oy
UAe T2 RA Adslx glow, dAal7tA 189 o4, tixtel, g
5 2k nAE () T 8 24 vde] B) Az Bels 3 el

2#A1Q1e E3rAtE sl elell SR gk Fo ZERAERE AHAQ 7
54 " (www.spain.info) B 239 #3 F4 GAolE(www.
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Ad AT BAs7] el =8sta vk, w3k 31 iAo Eg s
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& AE Folol A A, MER AAH B3-S Fsel e A% Aol
Eglo] AT 2L AJEE Etelo] 2% Yt

@ YlA" A3H(Digital Transformation)
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S gom, A% AR #a wel 7% 9 Aol 7odY Aol F Wl
AL B BB Dl AR AFE, BF U ul=Us /S AEes A

=2
+ E3E SEGITTURZ} Fofsla & FH 5G ZEAE(SG-EVE)e]
ot FAH R E 360° J4T 7MY AAEs 3 AdSd dH 28 A
5 A7l 9rt. 5G-EVE Z2AHEE §9 o]
(end to end) 5G HEY =] E&Zl ¢ 31
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A7l B AL EAsT DA PHES Bt Ao Fule] A
o 272 MAstaz g,

@ A3} (Internationalisation)

sl e ARl FAHL Aol B TohEA D] S
HolFE Ao ofe}, Aol AFFAZA Al B

s dheh, wA, 2sdde] Hgd Aol did Fue A4 A
=0 =y Ael B AET Auls ook B BA Lol olgk Ay

St 2}
29F A Agste 7' 94 5 oE =7k, 713, 719 53
Al geh, wE o] & E3 oral
B A WEE Aekel, B A

® A< 754 (SDG&sustainability)

SEGITTUR &Ae} wlef Ao 252 wHedat b S 938k A& 7}
i A2 WA 238e U dEARlE HRE F
stz 3kl 20199 SEGITTURE 23¢9 X

u o ) ) [e] S [e) 3z S
el g8 B3 old QAL AM-Edle AL BEE e
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I % 3sl7b European Capital of Smart Tourism(f5 %]
COSME Zgzx#le] we} Agg 223t v FHAT FlAd27t A%
sl EU oJUAME R)o] mid /Nl = 5 tid]o|tl, o] th3]oA&=
A (Accessibility), A4 754l (Sustainability), HAIE3H(Digitalization),
G4 18l 2o A (Cultural heritage&Creativity)olghs= vl 71A] Fhd|aLe]
HE HAlH ol 54 EF4e FHse T Hold AAE HoAAF #3F
EHGA(EANE 7 AdZ AA«sto] wrxsta ok, EUE ol#g &+ A
A 8 T dRAAYY AvtE $F E-2%] 9 ZEAE tigk <l
Ae Alastar, P J4 N Adtsled 7148 AegE JdEla 3l
o7l NA = HAR I} Fokd o 5 Adles &Mskaa) gt

* 2023H0| = DtZA(F|Z2A)} MH|OHAH Q) I 5 TAIZ MEE
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dufz e BF2A18 Ao B4 S22 5 e Al 7HA Hup 2R Fol
Z AR X 7k o A Po® oaH, Av) e R, vlEels A
g ¢ 5= T WFAGNA wvka HH =etvl Dictest 22 71 <
3 g TV Alzlze] vsdE 2B AN R WAE dvka 97 o
3 =kl Dicte(He)) <] nlelde &9 A0l L7F9E9h @7 &
HE Aule] dAy Sehupells] S XEs WE € 7 A3, o WAle
1109 A #+37 F-493F AFe] SAA A FA Q) A7As3 d3F &4
aAe] BAANE 22529 AR FA 4 At

T 55 F k. nAe g A HAlE 223 A
A ATMEE AEo A0S F AL i = Qv B Folxe Fojd
Z % A AEAR £9%w BE oo] v Fag AT}



% Ol= EUS| DETECt Z2HES Ufloz F7F 2oz £ =Z2MELS 20184
APRE] o 407HY St ©
ZRCt o] ZEMEE= F
£ Edste Hlof 7t HEte 4o, 7
Jof| o2t 1989WRE| HRYILX| ,
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100 years ag

< o3 225 AA| DETECt ¥ >

O AF AlupxEler(£HQl), Smart Kalea Platform

| 353l thekdl AAE AXsto], 2A] Rt

HE BEYUE S vt SmartKaleaw &vtE-ASH

}—o‘fi’l J/V‘“ﬂ/ﬂ A 3l FEste vhkdr FAAHAE, 714, 71E A
o
=

719 9 AR E Fdete RH dY 2dS P57 93 GAFA o
UAMelRga & 5 Qv AT 7ls stEUe §9, a5 HHY JEs
Agsto] 7 A& A, olUA ZEA, ARl e 1l FHAS HXsx
tlolH & Z2AES ~utE FHFol] Fgste] Pl NS FRste AxRS
BEUelgsta vk, Ao g o]F 3l ICTY ST A& &4 A%
FeAdw AL, ARl & A P W A A -dEE"e ddE F
© ZntE EA2Q WdE FQ HXo® 3t



FAR oL olUA A A% Aol tHE AnH AGE] A4L
sk, A4l el NAS 913 A ZEAL, o5 Z2AA, AE-A|
2~ 3 6 1Y ¥ e gEAE H‘“P ANEF vlz=ys 7|3 &
W 7lE SEUES AlE 8 Avlze FE, Fo wiRga 719 ICT
AAoA Fol, wpAR, e, Aulag BASE Qs Heh svle
5 et A BESE ol A AutaEd Ao AnE
= Zstsll yrka Qe
SmartKalea Z#|o]A|ol| A& A3 dlolH| & ofell &I} o] Ly Fof
(Electricity, Water, Mobility, Street lighting, Environment, Cleaning)
2 FEste] i EokE e #H ARE A9, 7| Sl wek A
AZre® AlFsa 9l

LD

p

1Lr
sustapena . FOMENTO DE SAN SEBASTIAN

formento

SmartKalea has created a smart platform that provides

follow-up and managemaeant indicators on the subsystems
that are partl of the project
Sea more
]
|
]
|
2] [ | B
| |

L
F
-
¥
w
.

L Yo

Electricity Water Mobility Street lighting Environment Cleaning

< Al AF MHEAE|OHA|2] Smart Kalea Platform Wi, 571X H|0o|E{ £0} >
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PEDESTRIANS ~ VEMICLES

BICYCLES EUSKOTRAIN PASSENGERS

< A2l A MHEAE|OFAI2| Smart Kalea Platform LH,

57FX| HlolH ZofF & Z=Y2[E| Z0F HolH HAl 2& >

O FIA(o}Y =), Digital Art Experience

A= el Blaset EFE Z83te] BA WEASAA HAHE olE
= Ae3t AHE EAsta vk F2 dAEE, ARXE ofE JiHE
(Crawford Art Gallery)E & 4 d—ul, o] 7Bglgle 184]7] oldai=
o el 3ot =4RE dAd vy AXe o]=7]7kA] 3,00070 o] &2
2 Aol aAEo] A, WER AES 17246l Aojxloew Azt
250,000% o]&9 WiEAEe] FEE YAt B2 Awe 712 Uk
B Folet A FF ZEae A EdA it ofyet Ag, S, BEA
AlA Bl thekslt A AS] A4l A 2138 E et

Z21199 diwslel wE 7ade] #HH 717 &< o] AAEEls 224 3D
FolE whEo] WEAEe] HollA HMeA SHE WiEd F IEF 35
£2}el  gld&Zol= ‘Colour our Collection’ ZZ133} °J1/<}0]E4
‘Talking Pictures®} Zo] ojglo|Fo] ZEo] 2elglez o] 4l e
T Ae ZEaHYS| T3E ] AFEA

’

%

el

O XT2F(EX2%7), "ReinventaPorto, ZTEAE

rRemventaPortoJ ZEAEE= FZ1]19 vlolz]A Hdle A7) o
% PR AFEen, LEFo| LAfste FFAS] TEVIYESY
731413«] AZke 7HE5Ssta Aee Q7)o e 7 JEE v A

_29_



=
3l e, A%, BE S vy 2okl 204709 T4a719E

AL W 7IdEelAE FE5E 2,70047H] &
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H=UA g 2d g 44 zZo] A g,
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© b=y 2d = e AZS 93 Ygol

Aol E3E Q). < ReinventaPorto 211>

<ol Az gAY el dgsta A= T A gt
A" 7lEs 848 T JEF Adsii

s AWE o4 e =, gt AlE b

7 WA, A FEe AXE 49 5 o

o] ZmutE Fo] AXFo] e ZEAE

9 el A= kil dlaza s B3l 19k 2ol

Ego] gt WEAEeAl £5F HEs A

kAL, 5ol o] Bk LntE Fo] AXE o 3
A A & sloju Alz"le] ARE gela ofEeAllde Tl 715
HESZ olof] A3t ARE HAFgel. Zoll 2= dldd dde] ouiAE A
ete ¢ 7E 2

HAoll 9= USB FEE o] &3 ®Euld 7|V& 48
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8] & (£4H91), Augmented Reality Routes
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